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"CUP CYCLE"

Cyclical normal use

Disposal

interventions for the company.

Next step of the company is to move the manufacture and production of the

uniquely designed menstrual cups from China to Norway.
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INTERVENTION
new manufacturing equipment
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new color choice

PRODUCT

caincidence
Feminine hygiene product
floible
1. Fold the menstrual cup, holding
itin one hand with the rim
facing up.

2. Insert the cup, fim up, nto your
vagina. It should sit a few
inches below your cervix.

3. Once the cup is in your vagina,
rotate it. It will spring open to
create an airtight seal that stops
leaks.
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CUSTOMER JOURNEY

THE USER

USING A CUP
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